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Learning Objectives

Design a dissemination plan

ldentify barriers to effective dissemination
and strategies to overcome them

Describe effective communication
channels for dissemination including using
new technology

ldentify elements of “Designing for
Dissemination”
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Effective Dissemination

: Multi-

Engaged
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Characteristics of Designing for
Dissemination

Meets the needs of intended users

The innovation or intervention has a clear advantage
over current practice, and good match with user’s needs,
assets & timeframes

Easy to implement; minimal complexity

Start dissemination planning early and ask stakeholders
how they want to receive results

Plan for collecting stories- IRB
ldentify Dissemination partners at the start

“Designing for Dissemination”, 2002 conference proceedings .
National Cancer Institute
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Common Barriers

Target
e Relevance Audience (e Environment |

Complexity e Individuals and Systems
Timeliness Communities
Organizations
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A Systematic Approach to Designing
a Dissemination Plan

Frameworks
and
Resources

Evaluation

Research Ta rget Partners Communication
findings Audience/
and End users

products

Adapted from AHRQ Dissemination Planning Tool and Value Added
Research Dissemination Framework

Slide courtesy of Colleen Brown - Community-Academic Partnerships
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Research Findings and Products

Relevance

Complexity
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Target Audience(s)/ End Users

Participating

Agencies : i
Participants and Cg?g[lﬁglty Providers rﬁglilggls
Recruiting y
staff
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Worksheets

e Start Your Dissemination Plan
— Worksheets 1 & 2

— 5 minutes on your own
— 10 minutes of group feedback
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Dissemination Partners

 Individuals, organizations or networks
through whom you can reach end users

— Champions

— Thought leaders

— Social networks

— Linkage mechanisms
— Coalitions
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Partners Worksheet
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Communication: How will you convey
your findings?

Message Packaging Channels

Talloring

In-person

Framing
Print
Values

Products _
Call to Action Media
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Examples of Tailoring & Targeting

Computer-generated nutritional information
tailored to help individuals reduce their fat
Intake and increase fruit and vegetable
consumption: “Mrs. Jones....”

Targeted use of mass media messages for
adolescent girls at increased risk of smoking
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Message Framing

*Smoking harms nearly every organ of the body, causing
many dliseases and reducing the health of smokers in
general.”

“Quitting smoking has immediate as well as long-term
benefits, reducing risks for diseases caused by smoking
and improving health in general.”

TRUTH#finishIT: Low-Income neighborhoods are
more likely to have tobacco retailers near schools
than other neighborhoods: It’s not a coincidence

Psychol Addict Behav. 2007 Dec; 21(4): 534-544.
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Packaging

Your Flu
Immunization
Toolkit

»
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Men are mare likely to die from
heart disease at earlier ages.

Men are at a significantly higher
risk of dying from liver disease.

B0% of spinal cord injuries accur

in young Men,

- T0% of developmental and
" learning disabilities affect Bays.

Men have an increased risk of
dying from diabetes.

Menlive 44 years  The last 11 years will
less than Women. be in poor health.

Men make up 56% of Yet 34% of all warkforce The top 3 reasons for reduced lifespan in Men are cardiovascular
the workforce. fatalities are Men. disease, suicide, and matar vehicle accidents.

determined by his genetics:

W Only 30% of a Man's overall health is
Having a Y chromosome is not

@ i) @ W @ @ an excuse for unhealthy

Globally, alcohal kills almast 6§ times more Men than Women. |ifE$t)'|E l:lll]i[:ﬂs.

(-ﬁ'rwwm- sncerifiiics MAN UP" o staistics soorcodfrom " Ry e M’ et o St Restreh, Plcy & Pracio 210 blched by the M Relth i of B Colunia.
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Unsure if your child had outgmwn their child testraint‘?
The tollowing checklist will give you the confidence that you
are taking the right steps to keeP your family safe on the road.

D Ensure the harness straPs or seatbelt 1S at the correct neight
for your growing child*®.

D 1f you have an adjustable neadrest, check itis at the correct height
to support your child's head.

D Check the child restraint <traps are not clack of pwisted-

D Look for obvious signs of wear on the straps. puckles and adjusters:

|f it is worm. contact the manufacturer for rep’tacement parts.

D check your car's seatbelt is correctly rensioned and cacured-

D Ensure the upper tether strap 15 secured to the correct anchorage point
for your car type and is firm, and free of unnecessary wists.

When using 2 \ap sash seat belt with @ pooster seat, the sash ust €ross
your child's shoulder and must not come into contact with their neck of face".

that the tether straP is attached and the wehicle pelts are used to hold
the seat in place.

gecure any loose objects in the car that may pecome 2 dangerous

proiectile ina crash.

Do not wrap your child in plankets of other swaddiing pefore putting
m in the child restraint. This could peduce the restraint’s ability o

[j wWhen your pooster seat isin your car without your child, always ensure

¢ instafed by 30 authorised safety restraint

furers
F you Ve jost your instruct

sl contact the manufacturer o 30 authorised 5afety
statro” You can also goarch onling for the manual

® pefer to the hesght aarkers o your oa” geat for r,-:_-\-la.--n'.r

i
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Channels & Tactics

* Multiple delivery messages & channels are
more effective than single-source messages
IN reaching your target audience

e Repetition is good
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How does your target audience
communicate?

& \i . Medicare Wars
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Is Soclal Media the Right Tool?

@ © 06 0 6 0

PINTEREST

SOCIALSITE

THAT IS ALL ABOUT

DISCOVERY

LARGEST

OPPORTUNITIES
[ |
Tt
decon,  Cuufbi/diy
& +
fahian

TWITTER

MICRO BLOGGING
SOCIALSITE

THAT LIMITS EACH

st |4/

CHARACTERS

USERS ARE:

20%
MALE

80%

FEMALE

10

MII.I.I[]H

LARGEST

PENETRATION

o

BUT SPREADING
SLOWLY AND STEADILY

9,"]0 TWEETS
HAPPEN

e
v 289

] MILLION

ACTIVE USERS

FACEBODOK

MOBILE IS
FACEBODK'S

CASH COW
1.31

BILLION

MONTHLY AGTIVE
MOBILE USERS

INSTAGRAM

SOCIAL SHARING
SITE ALL AROUND

PICTURES

AND NOW 15 SECOND

VIDEOS

MOBILE AD REVENUE
MAKES UP 76%
OF AL AD REVENUE

(52 9 BILLION I 02 OF 201150

USERS
SHARE ~,

1 MILLION LINKS
EVERY 20 MINUTES

MANY BRANDS

ARE PARTICIPATING
THROUGH THE USE OF

I HasHTaGs
AND POSTING

PIETUHES%
CAN RELATE T0

f

1.9

BILLION

MONTHLY
ACTIVE USERS

CONSUMERS
MﬂST FOLLOWED
RAND IS

Jf

300
ﬁ JLLII]H

IVE USERS

GOOGLE+

SOCIAL NETWORK
BUILT BY GOOGLE
THAT ALLOWS FOR

BRANDS
mo USERS

T0 BUILD CIRCLES

LINKEDIN

BUSINESS
ORIENTED

SOCIAL NETWORKING SITE

. MILLION
ACTIVE USERS

ransocs as of 782015 Desigm

NOT AS MANY
BRANDS
ACTIVE,

BUT THE ONES THAT ARE
TEND TOBE A

GOOD FIT wwa
GREAT FOLLOWING

HANGOUTS A
AND PHOTOS M

HAVE BEEN SEPARATED
FROM GODGLE+

BUT POSTS WILL REMAIN
AS “STREAMS"

2 300

BRANDS THAT ARE
PARTICIPATING
ARE CORPORATE
mBRANDS

GIVING POTENTIAL AND
GURRENT ASSDCIATES

79% OF USERS
i ARE 35

OR OLDER

in 380

. MILLION
USERS WORLDWIDE

ed by: Leverage - kveragenswagemediacom
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WHICH DEMOGRAPHIC l?

USE SOCIAL MEDIA

BY AGE
18-29
_ 30-48
824 7 i
fig+ 3%

BY HOUSEHOLD INCOME BY POPULATION DENSITY
> 30K 12 URBAN

30-49K B5% SUBURBAN
50-74K 86
15K+ 86 RURAL

BY EDUCATION LEVEL BY RACE
HIGH SCHODL OR LESS WHITE
SOME COLLEGE AFRICAN - AMERICAN
COLLEGE DEGREE HISPANIC
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WHICH NETWORKING SITES ARE MORE APPEALING TO SPECIFIC DEMOGRAPHICS?

PINTEREST: Rural residents, women, v INSTAGRAM: African-Americans,
whites, some level of college Hispanics, urban residents, 18-29 year
education or higher, middle to higher olds, women

income
o> TWITTER: 18-29 year olds,
FACEBODK: Women, 18-29 year olds African-Americans, urban residents

WHICH SOCIAL MEDIA SITES DO ONLINE ADULTS USE?
FACEBOOK LINKEDIN TWITTER PINTEREST INSTAGRAM TUMBLR

~

67 % 20% 16% 0% 13% 6%

INTERESTING FACTS ABOUT AGE AND SOCIAL MEDIA

* Unsurprisingly, stratification of age in social media use has remained the same since 2005:
there has consistently been higher social networking usage amongst the youngest demographic
(18-29 year olds), and less usage as age increases

+ Although 18-29 year olds have always maintained the highest percentage of social media
usage, their overall usage dropped for the first recorded time in December 2012, from 92% to
83% —their lowest recorded usage in over two years.

« While every demographic dropped its social media usage in December 2012, the only age
demographic that increased its usage during that period was 30-49 year olds, who increased
from 73% to 77%

docstac @ 2013 DOCSTOC, ING ALL R SOURCE: PEW RESEARCH CENTER
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& uUw-Madison Retweeted
Wisconsin Alumni & @WisAlumni - May 26
m IMeet the 22-year-old @UWMadison scientist who is leading the fight to wipe out
ALUMN colon cancer #STEM uproxx.it/2rkwigA #0nWisconsin

v

8 6&
Meet The 22-Year-Old Who Is Leading The Fight To Wipe Out Colon...

How did a teen from Chicago's infamous South Side end up becoming a
world-renowned cancer researcher? It all started with a microscope.

APHA & @PublicHealth - May 24
> 3 Access to nutritious food prevents chronic health conditions. Find out how
#PlandHealth provides info: bit ly/2p5Gngs

CC for Health Equity @

WCCHE - May 26

S]] can't wait for the Engaging Patients & Stakeholders in Translational Research

pCor |

Short Course coming up next week! #EngageUW2017 @UWICTR_Dand
PCORIG @PCORI - May 11
A3 What do we mean by engagement? bit_ly/2IYNVOB #IMFARChat

Engagement in research is the involvement of
patients, caregivers, clinicians, and other healthcare
stakeholders throughout the research process—
from topic selection through design and conduct

of research to dissemination of results.

pcori.org/engagement

&J” Community-Academic Partnerships
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V(i1 Tuhe Search

Can | have
some apples, |
please?

Of course,
you can.
Anything else?

AaBbCcDdEeFfGgHhIJj

P »l o) 203259

Language learning in the Primary school

S B Virtual Graduate Schoaol

> 3,021 views

Maria Jesus Inostroza, PhD candidate at the University of Sheffield
Published May 1, 2015
https://youtu.be/lbLKEaqplvk S Community-Academic Partnerships
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https://youtu.be/IbLkEaqpIvk

Communication Worksheet

The Classic Communication Model, Plus Dissemination Elements

—————————————

Innovation
Characteristics

_____________

(Communicator)

(Message)

r—— — — —a

1 | .
Organizational — Tactics |
Contexts |

(Receiver)

r—— - - — — — —

External

i |
' Influences WITH WHAT
Lo . EFFECT? (Qutcomes)

& Community-Academic Partnerships
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Evaluation

What are you trying to achieve?
How will you know you are successful?
What Is important to your stakeholders?

Indicators
— Reach
— Utilization

> Community-Academic Partnerships
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RE-AIM Framework www.re-aim.org

Metric Measure

Reach Do you reach your intended audience?
What channels were effective in reaching your
target audience?

Effectiveness Did knowledge, attitudes, behaviors, or policies
change?
Adoption Do target settings/institutions adopt the

information? How well and what are the barriers?

Implementation How was information used or not used?
Maintenance Are changes maintained in people and settings
over time?

Ertnerships
N nsfitute for Clinical and Translational Research
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Evaluation Worksheet
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Reflections and Questions
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Frameworks & Resources

 Frameworks
— AHRQ Dissemination Planning Tool
— The Value Added Dissemination Framework
— KT Canada
— And many more...

¥ Community-Academic Partnerships
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ICTR-CAP D&l Program Resources

e Consultations:
 Linkages to Community Partners
« Communications
e D&l Research
« Evaluation
e Implementation Support

e Dissemination Supplement RFA
e D&I Research Grants
 WWeb site resources

https://ictr.wisc.edu/dissemination-implementation/

@ Community-Academic Partnerships
.\ UW nstitute for Clinical and Translational Research




References

Carpenter, D. Advances in Patient Safety: From Research to Implementation. AHRQ
Dissemination Planning Tool.

Child Car Restraint Safety Check List. (2013). Stay at Home Mum.

Designing for Dissemination: Conference Summary Report. (2002). National Cancer
Institute.

Hawkins, R P, Kreuter M, Resnicow K, Fishbein M & Dijkstra A. (2008).
Understanding tailoring in communicating about health. Health Education Research,
23(3), 454-466

Health Communication and Health Information Technology. Healthy People 2020.
Language Learning in the Primary School. (2015). Virtual Graduate School.
Long, K. (2013). “Infographic: The demographics of social media users,” Ragan.

> Community-Academic Partnerships
iy' weris, UW Institute for Clinical and Translational Research



https://www.ncbi.nlm.nih.gov/books/NBK20603/
https://www.stayathomemommy.com/sahm-tools/child-car-restraint-safety-check-list/
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&ved=0ahUKEwj9mI-5m6zUAhXKy4MKHdnTDNkQFggoMAA&url=https://cancercontrol.cancer.gov/IS/pdfs/d4d_conf_sum_report.pdf&usg=AFQjCNHF48e8-O4TWtOageklsCmm-WWxwQ&sig2=4Cpo_vY8fhCtCz-QjWU72Q&cad=rja
http://www.ncbi.nlm.nih.gov/pmc/articles/PMC3171505/
https://www.healthypeople.gov/2020/topics-objectives/topic/health-communication-and-health-information-technology
https://youtu.be/IbLkEaqpIvk
http://m.ragan.com/Main/Articles/Infographic_The_demographics_of_social_media_users_47119.aspx

References

Macoubrie, J. (2013). The Value-Added Research Dissemination Framework. Office
of Planning, Research & Evaluation.

McDavitt B, Bogart LM,Mutchler MG, Wagner GJ, Green HD Jr, Lawrence SJ, et al.
Dissemination as Dialogue: Building Trust and Sharing ResearchFindings Through
Community Engagement. Prev Chronic Dis. 2016;13:150473. DOI:
http://dx.doi.org/10.5888/pcd13.150473.

Men’s Health Dacts Infographic. (2016). Immitec Health.
Social Media Comparison Infographic. (2015). Leverage New Age Media.

Toll, B. (2007). Comparing gain- and loss-framed messages for smoking cessation
with sustained-release bupropion: A randomized controlled trial. Psychol Addict
Behav. 21(4): 534-544,

¥ Community-Academic Partnerships
e\, UW Institute for Clinical and Translational Research



https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&ved=0ahUKEwif07bynKzUAhWq5oMKHVBeA0sQFggoMAA&url=https://www.acf.hhs.gov/sites/default/files/opre/valueadded.pdf&usg=AFQjCNETEv8sTsxoQd5uW7YcwmFsyUZf9w&sig2=61jEeo1wDvVtSMKwvjUu5w&cad=rja
https://www.immitechealth.com/blogs/news/mens-health-facts-infographic
https://leveragenewagemedia.com/blog/social-media-infographic/
https://www.ncbi.nlm.nih.gov/pubmed/18072836
https://www.ncbi.nlm.nih.gov/pubmed/18072836

Thank You!

.. Please complete the
evaluation on your

electspm"d'évme_-
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